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APAC Remains Resilient, for Now

Jun 2022
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] Expansion

B Recovery
At risk

I In recession

Source: Moody’s Analytics
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THE MOST AND LEAST HAPPY COUNTRIES AROUND THE WORLD 707>
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MOST HAPPY: NORTH AMERICA MOST HAPPY: EUROPE LEAST HAPPY: EUROPE

CANADA + U.S. FINLAND UKRAINE

LEAST HAPPY: N. AMERICA

s#- DOMINICAN
%7 REPUBLIC

MOST HAPPY: ASIA

TAIWAN

NIGERIA

LEAST HAPPY: ASIA

46
l; AFGHANISTAN

LEAST HAPPY: AFRICA SR 3.0
ZIMBABWE 3.5 TGJ

SOUTH AFRICA
4 5.2
ARGENTINA

5 6.0 MOST HAPPY: AFRICA

= MAURITIUS

LEAST HAPPY: SOUTH AMERICA

VENEZUELA

MOST HAPPY: SOUTH AMERICA

URUGUAY

MOST HAPPY: OCEANIA

NEW ZEALAND

® €—— LOWER SCORE HIGHER SCORE ——> @

I @ + AUSTRALIA
2 2 4 5 6 7 8

SOURCE: World Happiness Report 2022 visualcapitalist.com @
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SIX THEMES SHAPING GLOBAL CREDIT CONDITIONS

Global Debt sustainability New technologies Inequality
credit Aggressive rate hikes and Recent price volatility of & social risk
. tightening liquidity will digital currencies points to Dramatic escalation in
dynam |CS pressure debt servicing their risks. Hackers' rising food and energy costs is
at mi d _ye ar costs., even where debt SOphIStIC?tIO.n empha.5|zes kindling increased social
metrics have begun the growing intersection of risks, especially in some
2027 to stabilize cyber risk and credit risk low-income economies

— @} —O0— %% —o— T —o— {c% —O0— —O0— \\ZISJ —O

Reshaped economies Policy shifts Path to net zero

Global growth is expected Central banks are raising Imperatives to prioritize energy
to slow materially. interest rates aggressively to security over decarbonization

The Russia-Ukraine military respond to supply shocks and are rising, particularly in Europe.
conflict has created cascading tamp down inflation. National But the long-term drive to reduce
risks; supply-chain disruption, security and defense spending fossil-fuel dependence will ensure
inflation concerns and financial are becoming more critical that carbon reduction initiatives
market volatility persist priorities for some countries stay on track

Source: Moody's Investors Service G n 0 S | S
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CONSUMER

M Top 10 Global Consumer Trends by Euromonitor International

TRENDS :
2022 : M Year in Search 2021 by Google
N 8 GNosIs
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CONSUMERS IN
2022
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Global Population by Generation

B Generation Alpha ™ Generation Z
® Millennials B Generation X

B Baby Boomers B Silent Generation

Corpora



B Generation Z ilennials B Generation X

oy Boomer ~  Silent Generation

%

100 B 575 B 275 N 375
: 13% 12% 12%
. 80
. 26% 25% 25%

GENERATION . 60

AND SPENDING :

+ 40
: 49% 51% 51%
© 20
: ; 9% 10% 9%

Prefer to work for  Check labels to ensure Pay extra for .
a sustainable company product sustainability sustainable products GnOS | S
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SUSTAINABLE CONSUMPTION AND PRODUCTION

NO GOOD HEALTH QUALITY GENDER CLEAN WATER
POVERTY ath AND WELL-BEING EDUCATION EQUALITY AND SANITATION

DEGENT WORK AND INDUSTRY, INNOVATION 1 REDUCED SUSTAINABLE CITIES 12 RESPONSIBLE

ECONOMIC GROWTH AND INFRASTRUCTURE INEQUALITIES AND COMMUNITIES

LIFE BELOW LIFE PEAGE AND JUSTIGE PARTNERSHIPS
14 WATER 15 ON LAND 16 STRONG INSTITUTIONS 17 FOR THE GOALS .Q‘"'}‘

e B ES3
"
-w_ THE GLOBAL GOALS
For Susteinable Development
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Total change in spending over next 5 years

Milennials

17%
GENERATION . Gen X 3%
AND SPENDING
Baby
Boomers
-30 15 0 15 30 % .
N ) GNosiIs



2021-2022 Growth in Global Consumer Expenditure
by Category

Hotels and Catering

Transport

Leisure and Recreation

Education

Miscellaneous Goods and Services
Communications

Clothing and Footwear

Health Goods and Medical Services
Household Goods and Services
Alcohol and Tobacco

Food and Non-Alcoholic Beverages

Housing
0% 5% 10%
Source: Euromonitor International % FNUTITE(I)?'\:I(X"I\'IIIggiL

Gnosis
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74% 53%

Use technology to improve Work from home at least
their daily lives weekly

Global consumers
shift to digital and 41% 48%

. Make an in-store mobile Study at home at least weekly
home-centric payment every week

lifestyles
39% 31%
Prefer to communicate Entertain family and friends at
online home at least weekly

Source: Euromonitor International Voice of the Consumer:
Lifestyles Survey 2021

uromonitor International M :ENUTRE%TI%\_III(:)I':



TOP 10 GLOBAL CONSUMER TRENDS 2022  “AAliternationa

BACKUP
PLANNERS

L"il"‘l?j Metaverse

THE METAVERSE
MOVEMENT
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1. BACKUP PLANNER
WNTTNUHUFITD — l F 4 D

Companies need to invest in local sourcing

and automation to overcome shortages.

________________________________________________________________

Gnosis
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2. CLIMATE CHANGERS

| nsiRgundas T TS TTTS TS TSSo o ooooToooooes ;
AATNBINA Reasons ° '

________________________________________________________________

R
N

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________

il\/\illenniols and Generation Z, especially, feel theyi

can make a difference through their choices.

________________________________________________________________

Gnosis
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3. DIGITAL SENIORS

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________

Business should develop easy-to-use
devices and simplify existing technologies

________________________________________________________________

Gnosis

Copyright 2022 Gnosis Company Limited 20 Corporate Advisory



4. FINANCIAL AFICIONADOS
éﬂé’ffﬂﬁmﬂ” ‘ L | e 5

________________________________________________________________

‘The pandemic brought job market vol0t|||ty

and risked financial security

Solutions :

________________________________________________________________

________________________________________________________________

_______________________________________________________________

Digital banking services with lower fees
and higher interest rates

________________________________________________________________

Cryptocurrencies as an alternative paymenté
method. '

________________________________________________________________

Gnosis
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5. THE GREAT LIFE REFRESH

AAnFINTAATI INaY - |

Passion and purpose drive action

Solutions :

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________

ECompomies need to offer policies and
products that provide value and support

épersonal growth to drive loyalty.

Gnosis
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6. THE METAVERSE MOMENT

L‘il"lzj Metaverse

Businesses must learn their role to increase:

brand recognition and generate revenue.

brand recognition and generate revenue. | (3~ Neic

Copyright 2022 Gnosis Company Limited 23 Corporate Advisory




7. PURSUIT OF PRELOVED

LHI9N12BIHDNES . T CTCETEERERE PR TR PR PR EEERER R PP TR PREREREPER PP :
4~ iReasons :
bb. \ » Th . . . d.
—— L rifting is trending.
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________________________________________________________________

________________________________________________________________

buy-back programmes, reusable packaging:
initiatives, refurbished product offerings

initiatives, refurbished product offerings (3~ Aejg

Copyright 2022 Gnosis Company Limited 24 Corporate Advisory




8. RURAL URBANITIES

ANLI a9 lre NI
AWUN

Copyright 2022 Gnosis Company Limited

safe, clean and green environments, in the

Ecity, suburbs or countryside

________________________________________________________________

________________________________________________________________

= e e e e e e e e e e e e e e e e o e e e e e e e e e e e e o e e e e e e e e e e e e o e e e e e e e e e e e = = e = = - — —

Businesses and governments are striving to:

create mini cities whe

e shops,

and schools, among o

‘her estab

restaurants

iIshments,

are within a 15-minute commute.

Gnosis
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9. SELF-LOVE SEEKERS

' LAIIWINTISSNARLAY

Consumers crave comfort and love as life
returns to normal.

Solutions :

Individuality and authenticity drive
happiness

________________________________________________________________

Consumers will focus on personal growth and :
acceptance, as uncertainty continues, but to

Evarying degrees.

________________________________________________________________

— = = = e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e = =

Self-Love Seekers purchase products and services:
ithot align with their motivations and identities,
(}( AN' & 'which should stay at the core of business

éstrategies. G nNosS | S
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10. THE SOCIALISATION PARADOX
AN DUULINFINATG , .

AALNRIVINAIAN

.

EConsumers want to socialise but demand a
flexible approach.

________________________________________________________________

Remote work and virtual events will co-
exist with in-person engagements

________________________________________________________________

éHybrid business models will put consumers
Ein control of their desired experience.

________________________________________________________________

Gnosis

Copyright 2022 Gnosis Company Limited 27 Corporate Advisory



TOP 10 GLOBAL CONSUMER TRENDS 2022  “AAliternationa

BACKUP
PLANNERS

L"il"‘l?j Metaverse

THE METAVERSE
MOVEMENT

Copyright 2022 Gnosis Company Limited

a1stUagRuU|g
NONTNBDINTA

CLIMATE
CHANGERS

LAV DINDNDY

PURSUIT OF
PRELOVED

DIGITAL
SENIORS

ANLi a9 e E e
AWUN

RURAL
URBANITES

FINANCIAL

AFICIONADOS

LAIIWINTISSNHLLAY

SELF-LOVE
SEEKERS

—— I NI ASI WY r

THE GREAT
LIFE REFRESH

ATHNEBULLENITINNS
AALNRIVNAIAN

THE SOCIALISATION
PARADOX

Gnosis

Corporate Advisory




1. 91A It ‘l/l’]ﬁiﬂ@ ﬂﬂNﬂﬂﬂ’]LU’]‘ViN’lﬂﬂ’ﬂﬂﬂmﬂ’ﬂ?ﬂﬁ
2. Qm@‘"mmu@ ’N‘Hﬂ"lttﬂ“’ﬁﬁﬂ"ﬁ LL‘U‘U?@I

Gnosus

Copyright 2022 Gnosis Company Limited 29 ate Advisor



HOW DO COMPANIES RESPOND TO CONSUMERS IN 20227

Consumers will prefer and trust brands that
Businesses are

Businesses should

consider
need to evolve partnerships with

as quickly as Businesses could lose customers if the  |Other players across

experience is not sectors 1o

, expana

. - reach and achieve

IS A renewed competitive objectives beyond
advantage. (eco-friendly products) their current
operational

capabilities

Corporate
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+ Tel: 0947949616

» Email: sethaphong@Gnosisadvisory.com

» Website: www.Gnosisadvisory.com

» Linkedin: https://www.linkedin.com/in/sethaphong/

\_-———————_——’
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